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Big corporations have long known
the importance of investing capital
into measuring the performance of
their advertising efforts. However,
only large scale companies have
had the financial means to monitor
consumer activity and thus create
large advertising campaigns that
best cater to their target audience.
Inevitably, this causes small and
medium-sized physical stores to fall

behind.
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solutions do not require any further support, allowing
easy use and independence for business owners. This

maintains a profitable model that adapts and devel-

ops to the market's needs.
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Our company makes an unparalleled connection
between the physical and technological worlds. This
entirely influences the success of small businesses.
Rulrr is committed to guiding physical businesses in

finding the most accurate and relevant solutions to

further connect them to their customers in this

digital-centered age.
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1.2

| Values

Technology

Our company uses artificial intelligence to seamlessly
monitor consumer data. In turn, our customers can
achieve the best results when remarketing their
products and services. Our leading data-driven
insights navigate you in improving your capabilities

and generating the most innovative solutions.



1.0 Brand Strategy 1-2

11 Marrative

1.2 Values I values
1.3 Personality

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

27 Slogens

3.0 Visual assets
21 lcon Set

3.2 Buttons
23 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications
4.1 Square grids ag sge
4.2 Vertical Grids Access' blll ty

4.3 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids

4.8 Going Big

We understand that while the business benefits of
operating in a most tech-savvy environment our
our customers often struggle with managing the
technological side of remarketing and retargeting.

Thanks to our user-friendly systems,small business

owners can finally collect the data they need with ease,

at an equitable cost.
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1.2

| Values

Measurement

If you can’t measure it, you can't manage it. It's that

simple. Accurate and immediate information is the best

way to make informed decisions regarding remarketing

and retargeting strategies. This necessitates our most valued
goal of fostering more impactful connections with

customers by collecting vital information
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1.3

| Personality

I How we walk

Strategy

Rulrr paves the way for small businesses

to increase their knowledge while obtaining
economic freedom. By providing our specialized
technologies, we inspire small businesses

to reach their full potential.

Tone of voice

® Inspiring
» Confident

® Boundary Crosser

Personality

» Inspiring
$ Bold
» Clever

» Professional

Knowledgeable
b
) Bold

> Leader

» Compassionate
®» Industry Insider
» Innovative

» Reliable
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2.2 Colers

2.4 Imagery Guideline

2.5 rulrr leonic Orbs

2.6 rulrr Glass

&8
Ex pt
2.7 Slogens Matrisa Bold ea I n g

3.0 Visual assets

2x pt d'
21 lcon Set Matrisa Medium SUb hea Ing
3.2 Buttons
33 Decorative Pattern
1 1.5x pt .
3.4 Supporting Elements intinn Maditir Devider text goes here
4.0 Brand Applicatigns Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
41 Square grids eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
£2 \artleal Grds % pt erlwalm ad1m|rnm veniam, gquis nostrud exercmaltmn ulllamco Iabor‘is
4.3 Horizontal Grid Montserrat Regular nisi ut aliguip ex ea commodo consequat. Duis aute irure dolor in
orizonta rnas

reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in
culpa qui officia deserunt mollit anim id est laborum.

4.4 Deck Slides
4.5 App Guide
4.6 Buiseness Card

4.7 Narrow Vertical Grids
2x pt

4.8 Going Big Batrick Hand SC Caw 1o AcTion!




1.0 Brand Strategy

11 Marrative
1.2 Values

1.3 Personality

2.0 Brand Identity
21 Logo
22 Colors

2.4 Imagery Guideline

2.5 rulrr leonic Orbs
2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets
31 lcon Set

3.2 Buttons

3.3 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications

4.1 Square grids
4.2 Vertical Grids
4.2 Horizontal Grids
4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids

4.8 Going Big

2.3

Brand App Typeography

| wWill use Montarreset diffrent

Montserrat

ABLCLDERFGHEIL]
KLMNOPQRS
TUVWXYZ

Semni Bold

Montserrat

ABCDEFGHIJ
KLMNOPQRS
TUVWXYZ

Medium

Montserrat

ABCDEFGHIJ
KLMNOPQRS
TUVWXYZ

Bold

Montserrat

ABCDEFGHIJ
KLMNOPQRS
TUVWXYZ



1.0 Brand Strategy 2.4

11 Marrative

1.2 Values

Imagery

| We empower store owners with real human images,
d id Tav, they are the heart of their business

1.3 Personality

21 Logo

2.2 Colers

23 Typography

2.5 rulrr leonic Orbs
2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets
31 lcon Set
3.2 Buttons
3.3 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 2.4

11 Marrative

1.2 Values Imagery

1.3 Personality ) .
| We empower store owners with real human images,

they are the heart of their business
21 Logo
22 Colors

23 Typography

2.5 rulrr leonic Orbs
2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets
31 lcon Set
3.2 Buttons
3.3 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 2.4

11 Marrative

12 Values Background & Overlays

13 Personalit
4 | When more depth is needed it is recommended to use a background.

An overlay with "Screen” Blend mode can be used to increase noticeability or to be used as a light source.

21 Logo

22 Colors
2.3 Typography | White background / overlay | Black background / overlay

2.5 rulrr leonic Orbs
2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets
31 lcon Set
3.2 Buttons
3.3 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications

4.1 Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 2.5

11 Marrative

12 Values rulrr Icoinc Orbs

13 Personalit . , _ .
4 | The rulrr ‘lconic Orbs’ is the main element merging the tech feel

, with the physical world. The ratio of the ‘lconic Orbs’ will always be 1.61 (golden ratio).
21 Logo The orbs will always appear in the brand colors.

2.2 Colers

23 Typography
2.4 Imagery Guideline

2 & rulrr Glass | Acceptable Proportions

The large orb will be x so the smaller one will be x/1.61
2.7 Slogens

3.0 Visual assets
21 lcon Set

3.2 Buttons
2.3 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications

4.1 Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides %f1.61 (x/1.61)/1.61 ((x/1.61)/1.61)/1.61
4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids

4.8 Going Big




1.0 Brand Strategy 2.5

11 Marrative

12 Values rulrr Icoinc Orbs

1.2 Personalit ;
Y | How to use the 'lconic Orbs'

Brand Identity
21 Logo
22 Colors

23 Typography
2.4 Imagery Guideline

2.5 rulrr lconic Orbs

2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets
21 lcon Set

3.2 Buttons
23 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big

Overlap the orbs Place the orbs in the background Balance the orbs with the image
and the fereground and/or background




1.0 Brand Strategy
11 MNarrative

1.2 Values
1.3 Personality

2.0 Brand ldentity
21 Logo
2.2 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

27 Slogens

3.0 Visual assets
21 lcon Set

3.2 Buttons
Z3Z Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications
4] Square grids
4.2 Vertical Grids
4.3 Horizontal Grids
4.4 Deck Slides
4.5 App Guide
4.6 Buiseness Card
4.7 Narrow Vertical Grids
4.8 Going Big

2.5

| The rulrr Glow

Mode : Screen
Opacity : 50%
Blur : 15-35px

# FSABS5

Mode : Screen
Opacity : 50%
Blur : 15-35px

# 5CFFF3

The rulrr Glow ®

When using the orbs on a black background, we always add the
“Outer Glow" effect.




1.0 Brand Strategy

11 Marrative

1.2 Values rulrr Glass

1.3 Personality Dark Glass
2.0 Brand Identity @ Backround blur

21 Logo Amount

2.2 Colers

23 Typography
2.4 Imagery Guideline

Brightness

2.5 rulrr leonic Orbs
2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets
21 lcon Set

3.2 Buttons ) White Glass

23 Decorative Pattern
Backround blur

3.4 Supporting Elements
Amount

4.0 Brand Applications
4.1 Square grids

Brightness

Opacity

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 2.7

11 Marrative
1.3 Personality

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets

21 lcon Set
| Long | Short
3.2 Buttons

23 Decorative Pattern

3.4 Supporting Elements connecting with your customers, smart
4.0 Brand Applications just made pOSSiblE mar keting
4.1 Square grids t00|-

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big



1.0 Brand Strategy

11 Marrative
1.2 Values
1.3 Personality

2.0 Brand Identity
21 Logo

22 Colors

2.3 Typography

2.4 Imagery Guideline
2.5 rulrr Iconic Orbs
2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets
31 Icon Set

3.2 Buttons I 3.0

2.3 Decorative Pattern

3.4 Supporting Elements

4,0 Brand Applications Vi s u a I ass ets

4] Square grids
4.2 Vertical Grids

4.3 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 3."

11 Marrative

1.2 Values :[cont SEt
1.3 Personality

2.0 Brand Identity Automation Accessibility Connectivity Technology

21 Logo Supporting graphic elements can be mixed up and used as a
29 Colors media kit for social media. The brand colors are portrayed and

2.3 Typography contrasted in the background.
2.4 Imagery Guideline i ;
2.5 rulrr lconic Orbs

2.6 rulrr Glass

2.7 Slogens

3.2 Buttons

2.3 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids

4.3 Horizontal Grids

4.4 Deck Slides

4.5 App Guide m ﬁ m
4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 3.2

11 Marrative

1.2 Values Buttons

1.2 Personalit
i | Call To Action

2.0 Brand Identity Human Element Tech Style
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

2.7 Slogens

) Visua

21 lcon Set

JoIN Now! Join Now!

juttons

2.3 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids hover glow hover glow

4.8 Going Big




1.0 Brand Strategy 3.3

11 Marrative

12 Values Decorative pattern

1.3 Personality 4
| For packaging or digital uses against a soft background

2.0 Brand Identity
21 Logo

2.2 Colers .

23 Typography
2.4 Imagery Guideline

2.5 rulrr leonic Orbs
2.6 rulrr Glass

2.7 Slogens

Visual assets

21 lcon Set = o H d l'
This is eadline

ecorative Pattern H ea d h ne

3.4 Supporting Elements | | d 8
4.0 Brand Applications a e a I n

4.1 Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 2.4

11 Marrative

12 Values Supporting elements

1.3 Personality
| Supporting graphic elements can be mixed up and

used as a media kit for social media. rulrr CI"OSShair

The brand colors are portrayed and contrasted in the background.

2.0 Brand Identity
21 Logo

2.2 Colers .

23 Typography
2.4 Imagery Guideline

| This is used to highlight or target important content.

2.5 rulrr leonic Orbs
2.6 rulrr Glass

2.7 Slogens

Arrows Kit irulrr Tags
31 lcon Set

| This feature adds a personalized touch while

3.2 Buttons drawing attention to the 'call to action' or any other element.

2.3 Decorative Pattern

4.0 Brand Applications

4.1 Square grids H dl.
&%.2 Vertical Grids ea Ine Headline

Headline
4.3 Horizontal Grids Headline

4.4 Deck Slides B
4.5 App Guide EE;
4.6 Buiseness Card

4.7 Narrow Vertical Grids

48 Going Big Headline Headline

lets go!




1.0 Brand Strategy 2.4

11 Marrative

12 Values Supporting elements
1.3 Personality

2.0 Brand Identity
21 Logo

2.2 Colers

L
23 Typography Headllne

2.4 Imagery Guideline Headline

2.5 rulrr leonic Orbs
2.6 rulrr Glass

2.7 Slogens

fISUZS
21 lcon Set
3.2 Buttons
2.3 Decorative Pattern

Headline

Headline

B Tagline
4.1 Square grids Th = u B Tagline
4.2 Vertical Grids IS IS £ Taghne
4.2 Horizontal Grids a H e a d I n g

4.4 Deck Slides

4.5 App Guide Larem ipsum dolor sit amet, consectetur
adipiscing elit, sed do

4.0 Brand Applications

rulrr

4.6 Buiseness Card
4.7 Narrow Vertical Grids
4.8 Going Big

Headline

Headline

Cauw 1o AcTion!

rulrr




1.0 Brand Strategy 2.4

11 Marrative

12 Values Supporting elements
1.3 Personality

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

2.7 Slogens

Visual assets
21 lcon Set
3.2 Buttons

23 Decorative Pattern

L=

3.4 Supporting Elements

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids
4.3 Horizontal Grids

4.4 Deck Slides Headline Headline Headline

4.5 App Guide . .
Headline Headline
4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big

»»> 555> Headline

( it )
(. JOIN Now! vulre




1.0 Brand Strategy 2.4

11 Marrative

12 Values Supporting elements
1.3 Personality

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

2.7 Slogens

21 lcon Set
3.2 Buttons

2.3 Decorative Pattern

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids
4.3 Horizontal Grids

4.4 Deck Slides Headline Headline Headline

4.5 App Guide . . .
Headline » 53555 5>» Headline ' Headline

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big

(" Jow Now! )

rulrer




1.0 Brand Strategy 2.4

11 Marrative

12 Values Supporting elements
1.3 Personality

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

2.7 Slogens

ALL 00D ALL GOOD

i
i
Tod

=l
21 lcon Set
3.2 Buttons

2.3 Decorative Pattern

orting Elements

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids
4.3 Horizontal Grids
4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids | ‘

4.8 Going Big Headline 'I Headline Headline
Headline Headline Headline

rulrr ruler rulrr




1.0 Brand Strategy 2.4

11 Marrative

12 Values Supporting elements
1.3 Personality

Brand Identity .
21 Logo

22 Colors

23 Typography

2.4 Imagery Guideline

2.5 rulrr lconic Orbs

2.6 rulrr Glass

2.7 Slogens

%1 lcon Set
3.2 Buttons

2.3 Decorative Pattern

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 2.4

11 Marrative

12 Values Supporting elements
1.3 Personality

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

2.7 Slogens

21 lcon Set
3.2 Buttons

2.3 Decorative Pattern

4.0 Brand Applications
4.1 Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy

11 Marrative
1.2 Values
1.3 Personality

2.0 Brand Identity
21 Logo

22 Colors

2.3 Typography

2.4 Imagery Guideline
2.5 rulrr Iconic Orbs
2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets
21 lcon Set

32 Buttons I 4.0

Brand Applications

3.4 Supporting Elements

4.0 Brand Applications
4] Square grids
4.2 Vertical Grids
4.3 Horizontal Grids
4.4 Deck Slides
4.5 App Guide
4.6 Buiseness Card
4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 4.1

11 Marrative

12 Values Social Media

1.3 Personality I Post Grid A
ost Gri

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

2.7 Slogens

3.0 Visual assets
21 lcon Set

3.2 Buttons

2.3 Decorative Pattern

3.4 Supporting Elements

i Headline Headline Headline

4.3 Horizontal Grids . X
4.4 Deck Slides »>>»Subheading > » »» Subheading » » » > Subheading

4.5 App Guide
4.6 Buiseness Card ru"rr B I‘I.Ilrl' B rl.lll'r 3

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 4.1

11 Marrative

12 Values Social Media

1.3 Personalit
! | Post Grid A Light

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs

2.6 rulrr Glass w i

2.7 Slogens

3.0 Visual assets
21 lcon Set

3.2 Buttons

2.3 Decorative Pattern

3.4 Supporting Elements

- s :

~
adline

Headline

4.4 Deck Slides Subheading Subheading »»> > Subheading

4.5 App Guide
4.6 Buiseness Card rulrr rulrer

4.2 Vertical Grids H d l W
4.3 Horizontal Grids ea I n

4.7 Narrow Vertical Grids
4.8 Going Big




1.0 Brand Strategy 4.1

11 Marrative

12 Values Supporting elements

1.2 Personalit
i | Post Grid A Dark

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass ' 1{ :.i
2.7 Slogens

3.0 Visual assets
31 lcon Set

3.2 Buttons
2.3 Decorative Pattern

3.4 Supporting Elements

-

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big

Headline
A Subheading - Subheading

o— LETS GO! rulrr > | ume

Headlin
» » > » Subheading

rulrr >




1.0 Brand Strategy 4.1

11 Marrative

12 Values Social Media

1.3 Personality | Post Grid B
ost Gri

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs

2.6 rulrr Glass

27 e Headline Main Heading Main

3.0 Visual assets Subheading sub heading sub headi

21 lcon Set

3.2 Buttons

2.3 Decorative Pattern

3.4 Supporting Elements

4.2 Vertical Grids .
4.2 Horizontal Grids

4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card ru lrr B

4.7 Narrow Vertical Grids

4.8 Going Big




1.0 Brand Strategy 4.1

11 Marrative

12 Values Social Media

1.3 Personality | Post Grid B
ost Gri

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs
2.6 rulrr Glass

2.7 Slogens

Headline
Subheading

Main Heading Main Heading

sub heading _ sub heading

o

3.0 Visual assets
21 lcon Set

3.2 Buttons

2.3 Decorative Pattern

3.4 Supporting Elements

LETS GO!

5 ™ N g R W TRy [ R
4.0 Brand Ap i',.-*i%f. ations

4.2 Vertical Grids
4.2 Horizontal Grids
4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids

4.8 Going Big




1.0 Brand Strategy 4.1

11 Marrative
1.2 Values

1.3 Personality

Main Heading

sub heading _

o

Main Heading

sub heading

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs

2.6 rulrr Glass

Headline
Subheading

2.7 Slogens

3.0 Visual assets
21 lcon Set

3.2 Buttons
23 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications

&.] Sqguare grids

4.2 Vertical Grids
4.2 Horizontal Grids
4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids Liked by username, username and 15 others

@username looking good!

4.8 Going Big

Subheading R — Subheading

rulrr +) .’ LETS GO!




1.0 Brand Strategy 4.2

11 Marrative

12 Values Social Media / Print

1.2 Personalit
o | Vertical Grids

2.0 Brand Identity
21 Logo
22 Colors

23 Typography

e baser et HUMAN ELEMNT Headline

2.5 rulrr leonic Orbs ) .
Lorem ipsum dolor sit amet,

2.6 rulrr Glass sed doeiusmod
2.7 Slogens

3.0 Visual assets
21 lcon Set

3.2 Buttons
2.3 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications

4.1 Square grids
Grids

4.3 Horizontal Grids
4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids

4.8 Going Big

Headline Headline

Su bheading Lorem ipsum dolor sit amet,

sed doeiusmod

HuMAN ELEMNT




1.0 Brand Strategy 4.2

11 Marrative

12 Values Social Media / Print

1.2 Personalit
o | Vertical Grids

2.0 Brand Identity
21 Logo
22 Colors

rulrr >

23 Typography
2.4 Imagery Guideline

HUMAN ELEMNT

Lorem ipsum dolor sit amet,
sed doeiusmod

2.5 rulrr leonic Orbs
2.6 rulrr Glass

2.7 Slogens HuH AN

3.0 Visual assets ELEMNT

21 lcon Set
3.2 Buttons
23 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications

4.1 Square grids

2 Vertical Grids
4.2 Horizontal Grids
4.4 Deck Slides
4.5 App Guide

\ o =

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big

Headline Headline

Suhheading Lorem ipsum dolor sit amet,

sed doeiusmod

ey (D T




1.0 Brand Strategy

11 MNarrative
1.2 Values
1.3 Personality

2.0 Brand Identity

21 Logo

22 Colors

23 Typography

2.4 Imagery Guideline
25 rulrr lconic Orbs
2.6 rulrr Glass

27 Slogens

3.0 Visual assets

3.1 lcon Set
3.2 Buttons
Z3Z Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications

4] Square grids

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

45 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids
4.8 Going Big

4.2

Vertical Grids

. rulere
Headline

Lo ipsam dolor sit amiet,
sied doeiusmod

L]
Connacting with
YOUr CUBHDIMars

Just Made
Possible

LT S SR A " . e N o e
—— e i i = = e e T e e o Y




1.0 Brand Strategy 4.2
11 Marrative

1.2 Values ROI Iu p
1.3 Personality

2.0 Brand Identity
21 Logo

2.2 Colers

23 Typography
2.4 Imagery Guideline

rulrr

Lom
2.5 rulrr leonic Orbs

2.6 rulrr Glass

2.7 Slogens

connecting with
your customers,

3.0 Visual assets
21 lcon Set

just made
possible

3.2 Buttons
23 Decorative Pattern

3.4 Supporting Elements

4.0 Brand Applications
4.1 Square grids

4.3 Horizontal Grids
4.4 Deck Slides

4.5 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids

“If you can't measure it,
you can't manage it.”

4.8 Going Big

rulrr.c S - rulrr.com




1.0 Brand Strategy 4.2

11 Marrative

1.2 Values RO"U p
1.3 Personality

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs

l:g.llrr B

o oyl et ives i connecting with
Uhiqus technolagy that measures conversi your customers,

2.6 rulrr Glass

27 Slogens

3.0 Visual assets
21 lcon Set

just made
possible

3.2 Buttons
Z3Z Decorative Pattern

3.4 Supporting Elements Measuremeant Connectivity Technology

4.0 Brand Applications
4.1 Square grids

ey

4.2 Vertical Grids

4.2 Horizontal Grids

4.4 Deck Slides

45 App Guide

4.6 Buiseness Card

4.7 Narrow Vertical Grids

Accessibility Automation
“IF yo : i
You can't measure it,

you can't manage it."”

4.8 Going Big

rulrr.com




1.0 Brand Strategy 4.3

11 Marrative

12 Values Social Media / Print

1.3 Personality I8
anner

2.0 Brand Identity
21 Logo
22 Colors
23 Typography
2.4 Imagery Guideline
2.5 rulrr lconic Orbs

2.6 rulrr Glass

Headline

Lorem ipsum dolor sit amet,
sed doeiusmod

2.7 Slogens

3.0 Visual assets
31 lcon Set
3.2 Buttons
3.3 Decorative Pattern

3.4 Supporting Elements
rulrr.com

5 ™ N g R W TRy [ R
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